Course Syllabus
Year __2019__ Semester __Spring___
	Course Title 
	Principles of Management

	Course Type
	
	Credits
(hours)
	3

	Department
	Business Administration
	Professor
	Kangmun Lee

	Classification
(year in school)
	1
	Office Number
	CBA BD #2-308

	Class room
	Chinrigwan 305
	E-mail
	kangmun@daum.net

	Class hour
	Wed. 14:00-15:00
Fri. 13:00-15:00
	Office Hours / Place
	Reservation by e-mail

	Prerequisite(s) 
	N/A

	
	
	
	
	
	

	Course objectives
	· The CBA is an AACSB-accreditated business school. This course is designed to fully support the learning goals of the CBA as follows :

	Learning Goal 
	Learning Objective 
	Evaluation

	2. Global perspective (10%)
	L2.1 Foreign Language
	Individual assignment and presentation

	3. Innovative thinking (50%)
	L3.2 Creative & analytical problem solving ability
	Mid and Final Exam, Individual assignment and presentation

	4. Ethical understanding (40%)
	L4.1 Ethical aspects in a complex business uncertainty
	Mid and Final Exam, Individual assignment and presentation





	Core Competency to be Acquired
	Creativity
	Sensibility
	Community Values

	
	Problem solving with creative idea.
	n/a
	n/a

	
	

	Teaching Methods
	Teaching Methods

	
	Lecture
	Presentation/Discussion
	Problem Based Learning
	Project Based Learning
	Flipped Learning
	Experiment/ Practices
	Others
(Describe)

	
	0
	0
	
	
	
	
	

	
	< Lecture>
The class can be a combination of lectures, student presentations and case discussions. Lectures will provide theoretical knowledge about International Business in general. And brief case studies will be discussed in order to examine not only aspects of the international business activities, but also a number of the main economies in the world. Case discussions will encourage student participation. Materials will come mostly from the text book and some may come from handouts and supplementary sources.

Assigned textbook chapter(s) and course materials should be read prior to the class session covering the material so that learning is facilitated in the classroom. Course materials will be uploaded in the E-Class on weekend before class.

< Presentation / Discussion>
 5min Presentation (individual assignment) – I will give more detailed 
information about this presentation plan in the time of class introduction.




	Grading

	Mid-Term
	Final
	Individual Tasks
	Team Projects
	Class participation
	Attendance
	Others
(Describe)
	Total

	
	35
	35
	10
	
	
	20
	
	100%

	
	※ Pursuant Section 28 of the Guidelines on Class Management, grading methods can be adjusted for the physically impaired. 
※ Under Section 29 of the University Regulations on Academic Affairs, a student automatically fails a course in case of failure to attend more than 3/4th classes.

	Accommodations for Handicapped 
	- Visually impaired: provision of course related materials in audio, note taking helper, permission to record the lecture
- Audibly impaired: provision of course related materials in visual, note taking helper, permission to have e-learning lectures in sign language or shorthand
- Physically or mentally challenged: provision of course related materials, note taking helper, permission to record the lecture
· Any other requests that are considered necessary: provision of assisted
 ingress and egress to the classrooms and other supports

	Textbooks & References

	Category
	Title
	Author
	Publisher
	Year of publication

	Main textbook
	Contemporary Business 17th Edition
	Boone and Kurtz
	Wiley / 한경사
	2017

	Others
	
	
	
	

	Reference
	
	
	
	

	




Weekly Course Schedule

	



	Week
	Lecture Topic
	Hours per week
	Method of Instruction
	Class Materials & Assignments

	1
	Class Introduction
	1
	Lecture
	

	2
	The Changing Face of Business
	
	Lecture
	

	3
	Business Ethics and Social Responsibility
	
	Lecture
	

	4
	Competing in World Market
	
	Lecture
	

	5
	Forms of Business Ownership and Organization
	
	Lecture
	

	6
	Starting Your Own Business: The Entrepreneurship Alternative
	
	Lecture
	

	7
	Management, Leadership, and the Internal Organization
	
	Lecture
	

	8
	Mid-term Exam
	
	Exam
	

	9
	Human Resource Management
	
	Lecture
	

	10
	Top Performance through Empowerment, Teamwork, and Communication
	
	Lecture
	

	11
	Production and Operations Management
	
	Lecture
	

	12
	Customer-Driven Marketing
	
	Lecture
	

	13
	Production and Distribution Strategies / 
Promotion and Pricing Strategies
	
	Lecture
	

	14
	Financial Management /
Trend in E-commerce
	
	Lecture
	

	15
	Final Exam
	
	Exam
	


	References

	1. Depending on the actual progress in the class, the syllabus or class schedule (topics to be covered each week) is subject to change without prior notice. 

2. Everyone is expected to be present and punctual at all classes. You might encounter immense difficulty trying to catch up if you fail to attend class meeting. 

3. Students who miss a class will not receive participation or attendance points for that class. Please note: an absence will affect your grade a lot, and 2 points will be detracted for each absence. Late arrivals or early departures are each 1 point loss. Students who come after calling the roll will be counted as tardy (late arrivals)

4. Skipping assignment will not be graded. And there are no make-up exams.  If you miss one of the two exams that will be the exam score that is dropped. 
4. Helping each other to understand is encouraged, but it is expected that all the assignments and exams should be your own work. 

	Previous year course evaluation (Student evaluation of teaching and CQI: Continuous Quality Improvement)

	







